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came next with 12 per cent.; then Norway and France with
4-5 each, the United States with 4-3, and Japan with 3-9.
The first British census of production, taken in 1907, accounted
for about half the wage-earners in the United Kingdom, about
38 per cent, of the home (as distinct from foreign) income,1 and
nearly all the manufacturing industry and mining. Its results
took years to digest, and the Final Report2 appeared so long
after that the public never fully appreciated them. The accom-
panying table shows how limited even in England was the
proportion of horse-power to workers employed, and how rela-
tively low was the net value of the output per worker. Electric
power was not satisfactorily recorded, but the total capacity of
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the dynamos owned by firms (including electric supply under-
takings), which made returns to the census, was only 1,747,672
kilowatts, of which only 350,586 were as yet driven by steam
turbines. About one-eleventh of the gross output was that of
establishments which used no mechanical power at all. Taking
what were now Great Britain's leading exports, the output of
her textile factories had a net value of only £73 per head; that
of her coal-mines, £127; and that of ciron and steel, tinplate,
iron tube, wire, shipbuilding, and engineering', £109. Such
very low figures deserved more attention than they received.
The census of production, it is true, did not cover a most
important part of the activities by which England lived. Foreign
and colonial earnings lay outside it: those, e.g. from invest-
ments, from banking and discount operations, from shipping
freights, or by way of foreign-paid salaries and pensions. In
regard to home-produced goods a detailed attempt was made
to estimate the increment of value due to marketing; but it is
difficult to obtain from the returns a real measure of the value
of mercantile as distinct from manufacturing activities. An
1	A. L. Bowley, Tfa Division of the Product of Industry (1919), 31.
2	Cd. 6320 of 1912-13.

